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Make this look better...
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If field detects invalid entry, keep
Errors .
the text in place. Do not remove

m Disable all fields until aircraft is If operator completes form, returns,

and selects a different aircraft, keep
selected . L
previous entries in place

Tail Change label to “Aircraft”

ITF

Change label to “Intent to fly”
Flight Rule Remove transition field

Apply same validation logic

Arr/Dep alt fields Apply scope
Bug Not validating airport data
UTC Date Help text Add “Select a date within 14 da
JTe UTC Time

Time/Date Swap field order:
Local Date Auto populate
&
Airport information

Local Time
Aircraft

Find component is not highlighting

NOTAMS Bu all results of entered value

Departure

Attempting to Solution Flight Details

Arrival
Arrival Alt 1
UTC Time

With little context.

Local Time
Change label to “Airspeed"

Hide mach/knot radios

Fuel on board Make dropdown ‘read only’

Add help text for ‘Max tank

capacity’

‘Need to creat.e a tczggle button for Add tooltio to explain
Max fuel available

m Add ‘Min’ unit
Additional Add weight unit (LB

Add weight unit (LB

Payload Calculator Add help text

Add unit label

Additional fuel options




Product leadership requires a vision.



Have the vision

Why are we building this?

Why is it important?

What does success look like?



Align to the product roadmap
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Months Months Months Month




Immerse yourself.



Immerse yourself

Read Use the product
Find a mentor Study competitors
Watch videos Look outside the industry

Sit with customers Find training



Understand how you are evaluated.
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Define your personal roadmap
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Take note of your wins
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Communicate to empower.



Stakeholders
Speak their language Tea m m ates

Customers




Communicate design

Involve your developers early Influence through lo-fi sketches Write acceptance criteria



Be inclusive

We will be successful if...




Have guiding principles.



My F.A.R.E. principles

Frictionless Relevant

Did we reduce difficulty to help Is the design/data contextual

the customer reach their goal? and unique to the customer?

Assistive Empowering

Are we deeply learning to Did we create a self-service
provide predictive suggestions? platform for our customers?




Get the product to market.



Get the product to market

Prioritize enablers
backlog is not a checklist

Customer releases over sprints
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